first

leaders in search & performance

-------------------------

The New Zealand Herald * Thursday, November 12, 2009

--------- = om =

O

- -

Twitter marketing

tool of the future

Agency says businesses can't afford to ignore tweeting activity

by Simon Hendery

New Fealand businesses need to con-
sider the online marketing potential of
micro-blogging site Twitter seriously
now Google and rival Bing are incor-
porating its content into search results.

That is the view of Auckland-based
online marketing agency First Rate,
which has published lists of the maost-
followed local Twitter accounts on its
blog.

“[Companies and brands] in New
Zealand seem to be more engaged in
social media — Twitter in particular —
than their Australian counterparts,”
says Grant Oshorne, First Rate's direc-
tor of search and performance,

“As a smaller country we get
behind our brands, such as [Air New
Zealand's) Grab-a-Seat and Vodafone,
We have a few voices, such as [com-

munications manager] Paul Brislen at
Vodafone who are really driving social
media.” "

Osbomne says businesses are using
Twitter in a variety of ways as a mar-

ing” offers and special deals to cus-
tomers who follow their tweets while
others are taking a “more conver-
sational” — engaging their
followers in a Twitter “community”

based arurund thnir business and

Bing search engine have signed deals

with Twitter to receive live feeds of .

what users are tweeting.
Google has also launched a new

tool, Google Social Search, to capture
eomments made on Twitter and other
social network platforms,

“Tweets are now indexed by Google
and, secondly, as part of Social Search,
when one of your followers turns up in
asearch from Google the search results
will favour content that you have
tweamrl over standard search result

activity.
[Through their realtime feeds] Google
and Microsoft have placed it as a pivo-
talpurtd’ﬂmirhﬂnmth:nﬂ:ﬂim

Oshorne and Stadler say First Rate
compiled the lists of the top 10 corpor-
ate and individual New Zealand twitter
accounts based solely on the number of
followers the accounts had, describing
it as a useful starting point for analysis.
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