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nextgenerationmarketing 

THE PERFORMACE NETWORK 

ns, 

The PerFormance NeLwork (TPN) is bringing a 

n ew Level oF acco u n1abilig 1o o nLi n e advertising 

So here‟s a scenario we aU. know: jou create a great ad, lots of: people see it, and it leads to, er, 

nothing. Impressions, either oFftine or online, are important. But iFit‟s behaviour jou want 

then why not measure and reward according to action not: eyeballs. 

The PerFormanceNetwork is a group of onLine experts deLivering a „true performance‟ network across a 

diverse range ol quality New ZeaLand websites. 

With a tradirional. CPM (cost per thousand ad impressions) placement, you are buying the ad 

impressions, not the actions. With a performance- based pricing modeL meaning the cost-per-cLick (CPC) 

or cost-per-action (CPA) model, marketers can run advertising that direcfty meets targeted actions, 

notjust eyebalLs.“Without any incentives For conversions, a CPfr1 campaign could exhaust your budget 

with Little conversions or revenues generated in return,” says TPN network manager Grade MacKinLay. 

“Running your campaign on CPC or CPA helps you to reduce the risks of poLiring money into CPM 

placement without knowingwhar response you will geL” TPN was the First 

performance ad network in New Zealand. The ad network has attracted some top clients incLuding 

Telecom, CaLtex, Accor Hotels, Webjet, Food town and WooLworths Online Shopping. 

The campaigns running on the network are resuLts-driven. Being result-driven is precisely what attracted 

DraFtFCB to employing the services oFTPN. Digital campaign manager Steph Pearson says the agency 

obtained exceLlent results by employing TPN for online campaigns across a broad range of clients. 

“We have Found TPN to be efFective at generating additional campaign reach, while also being a reguLar 

top performer in terms of cost efFiciency For direct response campaigns,” says Pearson. 

How does performance marketing work? 

Online survej company Great Kiwi Surveys has been running campaigns with TPN over the past two 

years. It has been working closely with TPN to achieve its goal 

oF obtaining new quality member acquisition. 

With both advertiser and TPN actively monitoring and optimising the campaigns, the conversion rate has 

more than tripled compared with its First campaign launch. 

“TPN has been a steady source of member recruitment. We are extremely happy with the results,” says 

Aaron O‟SuLlivan, Founder of Great Kiwi Surveys. 

Branding or performance?Or maybe both! It‟s the million-d oLlar question: How much value has your 

branding campaign added to your business? While branding may not always directly link to your 

conversions, it does give your brand exposure across targeted channels. 

Toni KnowLes From interactive ad sales network 3D Interactive says TPN plays an important roLe in 

brand awareness. “PeopLe are more likeLy to search your brand, visit your site or even make a purchase 

decision after being exposed to the branding messages thaiTPN is reinForcing in the market.” It is 

undeniable that branding gives you an overall. lift across aLl. your other marketing activities. A 

conversion on your site or in your shop could be inftuenced by muLtipLe media channels. 

The future of performance marketing... 

Ii: is important to recognise that going Forward the onLy campaigns that wilL sustain themselves are 

those that work For both advertisers and pubLishers. 

PerFormance-based 

campaigns now generate 58 percent of online ad revenue worldwide. In Australia the 

Snumber sits at 22 percent and is stiLl. growing (source: lAB). 

Kevin Francis, chief executive oFTPN‟s parent company Q Limited New Zealand, says New Zealand is stilL 

in the early stage oFengaging with performance marketing. faLling short of even Australia‟s numbers. 

“That means there is an extraordinary opportunity For advertisers to take an earLy advantage of this 

developing online marketing strategy,” he says. 

Priority or low priority? 

IF your campaign is of a reLatively low priority For you (e.g. Few time constraints, no 
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SHOWCASE 

The TPN system 

When a campaign is I.aunched on IPN, your 

banners wiU. appear on many New ZeaLand sites 

simuLtaneously, giving your campaign 

extensive online exposure 
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guaranteed reach requiremenis 

their „This Xmas go Kiwi‟ 

campaigns, which incLude CPA 

inventory based on the return 

etc), you may consider the 

campaign, a priority campaign 

or lower CPC campaigns, will be 

that they are making, regardless 

non-priority rate that gives you 

wasjusr the ticker For Random 

pLaced into the eFFective CPM 

oF the actual CPC or CPA bid! 

more return on investment over 

House New ZeaLand. 

(eCPM) auction modeL 

payout. The better the campaign 

time. However, when a particular 

“We wanted to have guaranteed 

The eCPM modeL consists 

perForms, the more inventory it 

campaign is very imporrani and 

exposure right beFore Christmas. 

oF the revenue generated by 

will be given and thus exposure 

goujust have to get the reach 

The priority campaign on TPN 

perFormance advertising. In 

is maximised. 

in a timeLy Fashion, a priority 

gave usjust that”, says Lorraine 

this model. aLl. campaigns are 

rate is perFect For you because 

Breheny, marketing manager at 

converted back to an equivalent 

To Find out more about how 

these campaigns will always 

Random House NZ. 

doLLarvalue. This aLlows any 

TPN can optimise your online 
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publisher to compare all 
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